
2019-2020

Go

Be Seen.Global



Study in Canada

Study in Canada

Welcome to our page featuring Canadian schools. Here you will find English as a Second Language 

(ESL) programs, universities, colleges, boarding schools, and summer programs. Click on a school and 

fill in the inquiry form to contact a person in their admission office.

Study in Canada

Study in Canada

Study in Canada

Welcome to our page featuring Canadian schools. Here you will find English as a Second Language 

(ESL) programs, universities, colleges, boarding schools, and summer programs. Click on a school and 

fill in the inquiry form to contact a person in their admission office.

Study in Canada

顺利通过签证面谈！
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终极指南！

GPA
问题获得 
回答！

免费!20
20

中
文
版

Canada’s opportunity for growth, for building programs and creating diversity has never been better than now. 
With world-class education, inclusiveness and a high quality of life, the appeal is striking and timely.   

For 40 years Study in the USA has been helping U.S. English language programs, colleges and 
universities build their programs, increase their international student populations and internationalize 
their campuses. With the recent acquisition of American Campus and its portfolio of magazines and 

digital offerings we’d like to do the same for Canadian programs.

Our publications provide key information about North American colleges and universities  
to international students and connect them with reputable programs.
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Y ears ago, students applying to U.S. colleges had to handle a lot of paper. Their applications and essays were typewritten or printed out and then “snail-mailed” to each school. When the schools sent decisions, those arrived on paper too.
Flash forward to today’s world of Facebook and Instagram, where photos, videos and mobile phones rule. Today’s students want to share their credentials and personal stories in a more lively, three-dimensional way. Fortunately, new tools are making it easier for college ap-plicants to use technology to show off their personalities, skills and creativity.

ZeeMee
One popular innovation is ZeeMee, a free mobile app that allows students to upload personal profiles and vid-eos to create visual resumes for their applications. More than 220 colleges offer a ZeeMee option or link for prospective students. 

The video aspect is especially appeal-ing for international students, who may be more comfortable showing their unique stories than writing about them. ZeeMee co-founder Adam Metcalf says 10 percent of ZeeMee applicants to U.S. schools in 2017 were international students who used the app to set themselves apart.
“There are a lot of international stu-dents, especially from China and India, so it’s important for the college to get a sense of who you are as a person — your charac-ter, your growth mindset, your grit,” Met-calf says. “For that international student who uses ZeeMee to bring their story to life via video, it’s a really fantastic way for them to showcase themselves.”

ZeeMee has been used by students in more than 150 countries, Metcalf says.One of those is Drexel University ju-nior Vidya Golla from Hyderabad, India. As part of her application to Philadelphia-based Drexel and other U.S. colleges, Golla created — and starred in — a rap video. “The ZeeMee video I made was really 

By Barbara Gaynes

Lights, Camera, 
College Application!

fun,” says Golla, who is majoring in Entre-preneurship and Innovation. “I basically rapped about myself. I made it up pretty much on the spot.”
Golla also used the ZeeMee platform to create a personal portfolio.
 “It was just a link in my application that could show any admissions officer so many things,” she says. “It was pictures and videos and all of my writing. I thought it made the application a lot more authentic and creative.”

Tulane University in New Orleans was one of the first schools to offer ZeeMee to prospective students. 
“There’s been a shift in the world of col-lege admission,” Jeff Schiffman, director of admission, explained in his blog. “We want to know your authentic story, beyond just your scores and your grades.”

The Coalition ‘Locker’
Another tool comes from the Coalition for Access, Affordability and Success, a group that introduced an application platform 

in 2015 now used by 250 schools. The group aims to get students engaged in college prep early and to use technology to “encourage reflection and self-discov-ery” in the application process.
Students who sign up for the free plat-form get access to a digital “locker,” which they can use all through high school to save class papers, artwork, newspaper stories, and photos to share with colleges when they apply. Each student also re-ceives private online collaboration space to connect with teachers and other advi-sors who can provide guidance. 

The University of Washington in Seattle began using the Coalition appli-cation in 2017 to help high-schoolers get an early start on the admissions process.“Students may complete many of the self-reported academic fields before the senior year, allowing them to work on their application as they move through high school,” the school states on its website. The goal: to reduce “stress and frenzy” in the fall of senior year. 
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Are you ready to introduce CANADIAN SCHOOLS & UNIVERSITIES  
to millions of students? 

Promote your programs through award-winning  
MAGAZINES, WEBSITES, PRINT, and DIGITAL CONTENT.

Reaching Students Worldwide 
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American Campus China Edition 

The American Campus China edition is fully translated and is distributed 
to travelers bound for Canada and the U.S., with additional distribution to 
private schools, education fairs and admissions-consulting agencies. 

DISTRIBUTION: Annually to Beijing, Shanghai, Shenzhen, Guangzhou and 
other major Chinese cities. 

CIRCULATION: 100,000 copies

American Campus India Edition
American Campus India Edition is distributed along with the popular 
Careers360 magazine’s Study Abroad Issue reaching 70,000 Indian students 
interested in studying abroad. Careers360 is a leading magazine and web 
portal for college-bound students and young adults in India. 

Content from American Campus India Edition will also appear  on Careers360 
Study Abroad web-portal which boasts more than 220,000 overseas college-
bound visitors per month.

DISTRIBUTION: Annually to Delhi, Maharashtra, Punjab, Karnataka, 
Andhra Pradesh, Tamil Nadu, Uttar Pradesh, Mumbai, Kolkata, Bangalore, 
Hyderabad, Ahmedabad, Pune, Chennai, as well as other cities and states. 

CIRCULATION: Paid distribution to 70,000 subscribers including 26,000 to 
university libraries  plus 5,000 copies distributed at youth & education events, 
schools and advising centers across India.

American Campus



American Campus monthly insert is featured in the partner publication, 
21st Century Teens. 21st Century Teens is an educational weekly 
newspaper for high school students published by China Daily’s 21st 
Century English Education Media. It focuses on news and information 
close to the students’ lives and studies and helps teenagers improve 
communication and thinking abilities in English through reading.

DISTRIBUTION: 
Quarterly to first- and second-tier cities; distributed to classrooms  
and mailed to homes

CIRCULATION: 
Senior 3 Edition: 450,000 subscribers(high school seniors)
Senior 2 Edition: 510,000 subscribers (high school juniors)
500,000 WeChat followers
490,000 Weibo followers

REACH: 
Top Public High Schools 

21st Century Teens



English Salon
The American Campus Monthly Insert is featured in the partner 
publication, English Salon. English Salon is a leading, influential 
national magazine that is distributed in all 23 provinces. Designed for 
English-language learners, it seeks to build strong English-reading 
habits and promote cultural understanding. Recognized as “Exceptional 
Periodical” and “Best Recommended Periodical” by China’s General 
Administration of Press and Publications. Sold by subscription and on 
newsstands. 

DISTRIBUTION: 25% newsstand, 65% subscription, 10% complimentary 
to schools throughout China 

CIRCULATION: 22,000 monthly newsstand and print subscribers and 
22,400 WeChat followers 

DEMOGRAPHICS: Middle school, high school, adult English-language 
students 70% female, 30% male 
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Years ago, students applying to 
U.S. colleges had to handle a lot 
of paper. Their applications and 

essays were typewritten or printed out 
and then “snail-mailed” to each school. 
When the schools sent decisions, those 
arrived on paper too.

Flash forward to today’s world of 
Facebook and Instagram, where photos, 
videos and mobile phones rule. Today’s 
students want to share their credentials 
and personal stories in a more lively, 
three-dimensional way. Fortunately, new 
tools are making it easier for college ap-
plicants to use technology to show off 
their personalities, skills and creativity.

ZeeMee
One popular innovation is ZeeMee, a 
free mobile app that allows students 
to upload personal profiles and vid-
eos to create visual resumes for their 
applications. More than 220 colleges 
offer a ZeeMee option or link for 
prospective students. 

The video aspect is especially appeal-
ing for international students, who may be 
more comfortable showing their unique 
stories than writing about them. ZeeMee 
co-founder Adam Metcalf says 10 percent 
of ZeeMee applicants to U.S. schools in 
2017 were international students who used 
the app to set themselves apart.

“There are a lot of international stu-
dents, especially from China and India, so 
it’s important for the college to get a sense 
of who you are as a person — your charac-
ter, your growth mindset, your grit,” Met-
calf says. “For that international student 
who uses ZeeMee to bring their story to life 
via video, it’s a really fantastic way for them 
to showcase themselves.”

ZeeMee has been used by students in 
more than 150 countries, Metcalf says.

One of those is Drexel University ju-
nior Vidya Golla from Hyderabad, India. 
As part of her application to Philadelphia-
based Drexel and other U.S. colleges, Golla 
created — and starred in — a rap video. 

“The ZeeMee video I made was really 
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fun,” says Golla, who is majoring in Entre-
preneurship and Innovation. “I basically 
rapped about myself. I made it up pretty 
much on the spot.”

Golla also used the ZeeMee platform to 
create a personal portfolio.

 “It was just a link in my application 
that could show any admissions officer so 
many things,” she says. “It was pictures and 
videos and all of my writing. I thought it 
made the application a lot more authentic 
and creative.”

Tulane University in New Orleans was 
one of the first schools to offer ZeeMee to 
prospective students. 

“There’s been a shift in the world of col-
lege admission,” Jeff Schiffman, director of 
admission, explained in his blog. “We want 
to know your authentic story, beyond just 
your scores and your grades.”

The Coalition ‘Locker’
Another tool comes from the Coalition for 
Access, Affordability and Success, a group 
that introduced an application platform 

in 2015 now used by 250 schools. The 
group aims to get students engaged in 
college prep early and to use technology 
to “encourage reflection and self-discov-
ery” in the application process.

Students who sign up for the free plat-
form get access to a digital “locker,” which 
they can use all through high school to 
save class papers, artwork, newspaper 
stories, and photos to share with colleges 
when they apply. Each student also re-
ceives private online collaboration space 
to connect with teachers and other advi-
sors who can provide guidance. 

The University of Washington in 
Seattle began using the Coalition appli-
cation in 2017 to help high-schoolers get 
an early start on the admissions process.

“Students may complete many of the 
self-reported academic fields before the 
senior year, allowing them to work on 
their application as they move through 
high school,” the school states on its 
website. The goal: to reduce “stress and 
frenzy” in the fall of senior year. 
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The American Campus Monthly Insert s featured in the partner 
publication, Universitarios. Universitarios is distributed exclusively in 
Mexico. It is a monthly education supplement in Reforma, a leading daily 
newspaper. It is aimed at students interested in having a broader view 
of the options in universities, courses, postgraduate courses and careers 
while focusing on issues related to student lifestyle. 

The magazine addresses issues about university life including relevant 
research, national/international scholarships, relationship between 
companies and universities, entertainment, music and travel. An annual 
assessment of the best institutions of higher education is also published in 
the magazine. 

DISTRIBUTION: Paid-for home delivery and newsstands, primarily in 
Mexico City

CIRCULATION: 150,000

DEMOGRAPHICS: Teens and young adults (54% under 21)



Illumi
The American Campus Quarterly Insert is featured in the partner 
publication, iIllumi. illumi is a magazine and website aimed at Chinese 
high school students and designed to introduce them to the benefits of 
international education. Beyond the usual study tips, it incorporates art, 
fashion and lifestyle pieces that appeal to modern teens. 

The magazine is published in Mandarin by Sunrise International Education, 
a provider of English-language extracurricular activities to more than 400 
member schools. Distributed via subscription as well as at Sunrise events.

DISTRIBUTION: Quarterly to second- and third-tier cities including 
Changzhou, Taizhou and ZiboCirculation: 97,000 subscribers 
68,000 WeChat followers

REACH: Private & International High Schools

DEMOGRAPHICS: 15- to 18-years-old; Household income approx 
$100k USD a year



ESL.com
On ESL.com interested learners find Canadian and US English 
programs and English language learning tools, resources and products. 

ESL.com stands apart as an essential online resource for students, parents 
and advisors looking for accessible information about learning English. 

Designed uniquely for international students, Canadian and US school 
profiles are translated into a variety of key languages, and feature 
customized program descriptions with interactive features.

*  30k – 50k unique visitors a month

*  Lead capturing targeted inquiry form  

*  Exclusive to English language programs and services 

*  Featured custom designed profiles

*  Annual membership with unlimited leads, page views  
and clicks

*  137k likes on Facebook

*  Customized content and Award-winning Get Smart blog

Study  
in  

Canada

Opportunity for 
Qualified Institutions 

to be featured in 
the popular Study in 
Canada section on 

StudyUSA.com



What We Offer

An unrivaled print 
distribution network that 

has been built over 40 years 
in 165 countries. We have 
longstanding relationships 
with agencies, international 

schools, partner publications 
and fair organizers

A student database 
of over 65k + 

7.6 million annual 
web visitors, many 
of whom are already 

inquiring about 
studying in Canada.

More than 600K 
engaged social 
media followers 

who are interested 
in education in 
North America

New print and 
digital options offer 

the opportunity 
to customize your 
marketing to fit 

your strategy and 
budget.



Contact Us!
Advertising@StudyUSA.com    206-622-2075


